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Digital-mapkeTuHr lead, Dodo brands




1
YTO npomncxoauT nocne

npeKkpaLleHns
MHBECTUUUNU B
MapPKEeTUHT

-QOD.O'FMLLLLA‘/ /




MpekpalleHne MapKeTUHIOBOM aKTUBHOCTU BeZeT K COKpalLleHMIo npoaax
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dons PblHKa HE BOCCTaHaBJInBaeTCA HECMOTpPA Ha
BOCCTaHOBJI€EHUE 3aTpPaT Ha peKrnamy
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l( ANTAR https://thesource.kantar.com/documents/sppreview/bc989a2d-db96-4494-8e8b-ccdb406dee05



Crio)kHee 1 JopoKe BOCCTAaHOBUTb MOTEPSAHHbIN KanuTar
O6peHaa n Joso pbiHKA, YeM noaaepXuBatb XOTS Obl CKPOMHbIE
BINOXEeHUs B peknamy

IKANTAR



C HacTynneHueMm nokgayHa [logo npekpawaeT MUHBECTULMU B MapKeTUHI
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Bce mapkeTUHroBsble KaHanbl 0011agaroT OTrNOXeHHbIM 3hdeKkTom

Investition ——Adstock Investition
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Time (Usually as Weeks)

Adstock'om HasblBalOT KyMynsiTUBHOE, HaKoMNSIEHHOE BO3AENCTBME peknamMbl Ha NoTpebutenbckoe noBeaeHme, T.e. 3T
HaKoMNeHHbIN 3 eKT OT peknambl HA MOMEHT U3MEPEHUSL.
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AddekT oT TV peknambl HaCTUYHO COXpPaHAETCH A0 BO30OOHOBNEHUA
MapPKeTUHIoBbIX aKTUBHOCTEWN

TV = Performance

Sales Volume
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Bknag mapkeTuHra B npogaxm
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NPOJSIOHIMPOBAHHLIN
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MoBegeHue Apyrmx KOMNaHUM B KaTeropmmn 6bIS1I0 4OBOJIbLHO MHTEPECHbIM

C oaHOW CTOPOHBI

B nepBble Mmecsiubl NaHAEMUN OTMeYaeTcs
peKkopaHbIi 06bEeM MHBECTULUN

< 2 mecsiueB

Investment
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MoBegeHue Apyrmx KOMNaHUM B KaTeropmmn 6bIS1I0 4OBOJIbLHO MHTEPECHbIM

C ogHOM CTOPOHDI C Opyrov CTOPOHBI
B nepBble Mmecsiubl NaHAEMUN OTMeYaeTcs B mMae HauMHaeTcH pe3Kkoe CoKpallueHue
peKkopaHbIi 06bEeM MHBECTULUN

KOMMyHMKaU,VIVI BNNoOoTb AO CeHTFIGpFI
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Investment
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[Mouemy [looo yoanocb nsdexarb ApaMmaTu4eCcKoun y4yacTn permoHa u3 Hawero
nepBoOro npumepa?

* He cmoTp4a Ha oTcyTCTBME MHBECTULUMW, HAbMOO4anocb NPOAOITKUTENBHOE
OTJIOXeHHOoe BNudaHmna TB Ha noBeaeHue nokynarteneun

* [lepepbiB OblT CBONCTBEHEH BCEW KAaTEropmm — B TAKOW SKCTpaopaAnHapHOU
cuTyaumm MHorme KomnaHum Bblbpanu cTtpaTernto CoKpalleHUa MapKeTUHra

IKANTAR .



2
CokpawieHne gonu 1B




[Jopno cokpawaeT gonto niBectuummn B TV

BmecTe ¢ Tem 3amMeTHO
yBenuyeHne gonm
nHBecTmumum B Social
Media v Digital kaHanbl
npu cpaBHeHn 2019 u
2021 ropa
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OanHble 3a 2021 rog npegocTaBneHbl HA OCHOBaHUM NePBbIX 7 MecsLeB
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N 30ecb KpanHe Ba)XXHO OLUEHUTb CKOMbKO Npoaax NPUHOCUT KaXKablW KaHan
NHBECTULMW N YTO ByaeT, ecnu Mbl USMEHMM DanaHc

IKANTAR
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INaBaute conoctaBuM 3Ha4Y€HUEe MHBECTULUU C NPUBJIEYEHHbIMU NpoaaXXamMu
OT Hero AJnsi nepBou Heaenu

Bknapg MapKeTunHra B npoaaxwu
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[MoBTOPKMM 3TO AN BTOPOU Heaenu

Bknag mapkeTuHra B Npogaxm
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... 4ANA NATOU
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Bknag mapkeTuHra B Npogaxm
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[MTo MMmo oTnoxeHHoro agpcheKkTa MHBECTULMU TaKxKe obnaparoT
«HacbIWeHnemM»

Sales Volume

Investment
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Sales Volume

Saturation Curve
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Sales Volume

CoOTHOLWEeHUe MHBECTULMU N UHKPEMEHTarbHbIX NpoAaXx No3BONAeT Ham
onpenenuTtb 3aBucumocTtb ROl oT 06 beMOB MHBECTULINN

Saturation Curve ROI vs Investment
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ROI = Incremental Sales Volume / Investment
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* Kpl/leIe HacbILLEeHUA U NonoXeHne To4eK Ha HUX nogpasymeBaroT pan ,ElOI'IyLIJ,eHMVI O nepuodax pacnpeneneHuns MHBECTULMNA U 18
cpegHeM 4Yeke



Ucxonsa ns 3aBMCUMOCTEN OTKITIMKA MHBECTULIMU B KaXXKAOM KaHane,
onpepensaeTcs HYXXHbIN OanaHc Mexay HUMMU
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.. dHAJIOrM4YHO ANA BCeX OCTAJIbHbIX KaHAJ10OB MapKeTuHra

IKANTAR
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BanaHc npouwnbixX et AeMOHCTPUpyeT MeHbLUY 3¢ (PeKTUBHOCTb

A MHKpPpeMeHTalrlbHbIX npoAax OTHOCUTEeNIbHO ONTUMAaJribHOro CueHapus.
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OnTumManbHbIN
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CpaBHeHme npnBOANTCA TONBKO ANA NpoAax, 06bsICHAEMbIX 3a cYeT npamoro S(bq.')el('l'a OT MapKeTuHra
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BbiBOAbI

« B Hawewm cny4yae nepepacnpeaeneHme TB cnocobcTBoBano pocTy npoaax
« KapanHanbHoe M3MeHeHue cTpaTernmn CroXXHO npeackasyemo

* ... N 30ecb He obouTuUCh 6€3 OLEHKM BKNaga MapKkeTuUHra B cuny bpeHaa

IKANTAR
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TutoB AHTOH AnekcaHapoBuUY OpexoBa UpuHa BuktopoBHa

anton.titov@kantar.com l.orekhova@dodopizza.com



